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Project: Implemented new branding initiative with re-designed logo. “Crunch Stripes” launched in all 19 U.S. locations.
Initiative included redesign of gym interiors, floor murals, new retail bags, press kits, employee name tags, membership
cards, membership coupons, marketing collateral, water bottles, energy bars, web site redesign.

Client: Crunch Fitness




“ Initiative included redesign of gym interiors- vinyl wall and window graphics, painted floor murals, exterior vinyl signage.

DU




e oW
u =
=
\ s :: “.:J 4 , ’l : A L
. ' A% "y %- i
e 4 : "“?“&t“’ i ‘
= '“\;?\\&\‘\‘
— r }‘\I:-—__. T S
l l I
AN AY “ ) o odb e
“ v j- I e - 4 % ok b
Eniﬂr' . ? || A Bl*ﬂﬂl'-“

PrdsCh| prsscl
{PERSONAL
TRAININGE

O ‘s‘ e
B‘ﬂgﬂ“ 5 Check out my rear.
=\ = noho * astorplace = westvillage
£ = fi wall st + midtown west = murray hill &
AWRT ¢ 59thstbridge » upperwestside = 4
\ : N parkslope « ftgreene
el AR union square
j 4. il ol crunch.com
- s
VELLL L] ll”H; .
AN Il
i | Y, | 4

Witn ] - —
‘ ess the single most amazing gym in the galayy,
- [l “
. ‘ L A
= iR =

\J



gy

Prg,
ey .
ATLpp g (SMAGy
A~ L, SAw Fea
T A, Mrzcn
RS MiAm

Project: Customer feedback strategy. Developed and illustrated “school-theme” comment cards, contact
cards, comment box, new member introductory folder.
Client: Crunch Fitness
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Project: “Soul Sessions” workshop for members and employees to elevate their Crunch experience by ensuring that they speak, own,
understand and live the Crunch values. Desighed look and applied to Promotional Card, Brochure, Name tag, Buttons, CD.
Client: Crunch Fitness
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Project: Developed and designed “You look like a Superhero” Marketing Strategy- Logo, T-shirt, Life-size
Cardboard Cut-out, Sales Planner, Promo cards.
Client: Crunch Fitness



k out the changes
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888.2.crunch
crunch.com

Project: A. Re-design of small retail bag for in-store sale items. B. “Get Fresh” NY Promotional Campaign (air fresheners, stickers
signifying new equipment, balloons). C. Buttons designs for new class giveaways and in-store retail.
Client: Crunch Fitness




Fitting into J W/‘wﬁ
ASS LESS Exu D E ~ \'G“es\\’uss to Cru,,c/,‘;;;:(‘(.

14 make
.....

CHAPS happiness, -
oo along with o LAWHAT'S NEW? JEE
legitimate variety of " 5un francisco e :

goal other smells.

WHAT’S NEW?

ACTION SPORT

Take your training outdo.
parachutes. The resista
io-workout.

= WHAT’S NE
U

forms to help i
Youto complete the mov:

DANCE RHYT

?

-2 WHAT'S NEW?

" new york

YOUR V.I.P. TICKET

TO CRUNCH 25 BROADWAY

nnnnnnnnnnnn

girlor
CHILL ouT
crunch.com

redeem by 11/15/06 Million Dollar Knockout

Enioy the duolity of this
with candlelight and cool

Kung Fu Gliding

Get a whole new view

WAKEENESSYisiog
M

uuuuuuu

superfun classes * shiny machines * things to punch

Project: D. Fall 2006 Branding Initiative- print collateral, wheat pasting, membership coupon cards. E. Templates for “What’s New” In-
store monthly signage for all 19 U.S. locations.
Client: Crunch Fitness




“MERCURY”

WOMEN’S RUNNER 3-PK
(LO-RISE)

HOT PINK /
/ BLACK
BLACK / WITE

“CRUNCH BANNER”
WOMEN’S LOW RIDER
BLACK / WIITE

Project: Apparel designs for in-store sales. T-shirts, long sleeve shirts, socks, hoodies.

Client: Crunch Fitness
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SATURDAY SHOWDOWN SERIES | [+ i il i

SATURDAY MAY 12,2007 7PM
CRUNCH 13TH ST
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1D DAVID
CARBONELL

Age: 28
Occupation: Exterior Restoration
Fact: Loves sports and dog

bf Vernissage
rior painting and

ing with Reggie
ars

RICHELLE . CLARE
SPANOVER  PISTEY

Dccupatlon Personal Trainer at Crunch Oocupatlon Director of Recruitment,

Fitness Hunter College

Fact: Former U.S. Marine Fact: Started boxing to get in shape and
never thought she'd be sparring

JONATHAN

A.M.
ENRIQUEZ * DUPEE

SUZANNE
Bﬁié 'HARPER

t Teddy's Bar &
ltic Mezzo-Soprano
ldicated to her

Oc:upntlnn Novelist and Playwright
Fact: Brother Dwight from Austin is
here to see her third showcase fight

Directly after the show!

* UNION BAR *

Age: 24 Age: 22

Mason Major
Fact: “A thoroughbred mutt with the at NYU
heart of a lion and infinite aspirations”  Fact: Was hooked on boxing at a young

age after seeing the Tyson-Bruno fight

DANNY LINDSAY
RAMOS " COUSLEY

Age: 31 Age: 32

Occupation: Handyman Occupation: President of Crumpler USA
Fact: Started working out three years  Fact: *Pain is weakness leaving the
ago to get in shape after a shouider body, unless you are getting punched

Directly after the show,
everyone is invited to:

VILLAGE POUR HOUSE
11th street at 3rd Ave.

*
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Saturday Showdown Series produced by Aaron Drogoszewski. For more information on the
‘Showdown Series or the Crunch Boxing program, contact: Aaron at aarondrogo@hotmail com

404 Lafayette St., New York, NY 10003

* 2126140120 * crunch.com

injury repeatedly in the face...then it's just
‘ Everyoneis invited! 200 Park Ave South (17th Street) pain.
Lafayette St. Boving Club precente ) )
que program in which all  take their sportto the next level and thebelif in X 3RDBOUT

SATURDAY SHOWDOWN SERIES

SATURDAY MAY 19,2007 7PM
CRUNCH LAFAYETTE ST

itted to working together  themselves to do so. These members have seen
ment of each individual,  themselves improve as athletes and competitors
ng. This team does more  not only through their own hard wark, but also
ete. They push each other because of the support and encouragement of the
Jer;to have the courage to  entire group.

IRA « JILL
3INS  FISHMAN

at Teddy's Bar & Occupation: Senior VP marketing,

fatic Mezzo-Soprano Michael Kors

ledicated to her Fact: Dedicates this fight to boyfriend
David
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AN . DAVID
WEZ * LENOUE

lational Mason oocunauon Owner of Vernissage
red mutt with the Designs, custom interior painting and
linfinite aspirations decorative finishing
Fact: Thanks his wife, Kiki, for inspiring
him

% MAUREEN SHEA *

Maureen “the real million dollar baby” Shea is the.

number one ranked female boxer in her weight class.
She was Hillary Swank’s primary sparring partner as.

‘she prepared for her title role in the film.

CLARE
PISTEY

Occupalvon Director of Recruitment, Occupation: Research Dnecmr naa and

Hunger College Afghanistan Veterans of Ame

Fact: New face of “fighting Irish" Fact Sends her thanke (o Laura.
Dobbins and Brad Johnson

.« VANESSA
* WILLIAMSON
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DAVID .

CARBONELL

Age: 28
Occupation: Exterior Restoration
Fact: Loves sports and dogs
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RICHELLE . ALECIA
SPANOVER * ASHLEY

: o

Occupation: Personal Trainer at Crunch gﬁcunal[on: Celebrity boxer

Fitness Fact: Three-time world title holder in

Fact: Former U.S. Marine boxing and professional Muay Thai. Was
principle character in “Girl Fight” with
Michelle Rodriguez.

FIGHT NIGHT
SATURDAY

ALL ARE WELCOME...

Project: Sponsored Boxing Event held at Lafayette St. Gym- program announcing weekly contenders, outdoor 5’x 4’ vinyl banner, advertising. ‘\
Client: Crunch Fitness, Lafayette St. gym.
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ST. HANGOVER DAY!

FEEL BETTER
FOR SO DOWN

MARCH 16-18 ONLY! ey

G

Project: Concept and Design of Sales Offer for St. Patrick’s Day Promotion. Posters, 4-up flyers, bottle caps in bowls at local bars.

Client: Crunch Fitness
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The countdown to summer starts here. It's
8 body parts in 8 weeks with motivational
outside-the-gym tasks to keep you going.

Get ready to hit the sand and surf- see the
front desk for more details.
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April2-8 Beautiful Biceps Eata piece of fresh fruit daily and resist th
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U283 Ul P2193[9S JBUUIM 3] “GN|D YB3 18 PaAISda1 S3LIUS 3|q1BIS JO Jaquinu (230} aY3 uod e GO @ T TS A G

puadap Jauuim e pa323|3s buiaq JO SPPO “£00Z ‘0€ SUNf INOGE 0 Uo ssaul4 ydunid Aq gn| April 16-22 Rockin’ Bottoms Abound water...up your intake! Try water with
Uoe3 18 PaAIa2a1 SBLIUD 343 JO SBUIMBIP WOPUERI 3U3 Ul PR323]3s 34 [[IM G| YB3 18 Jauul] lemon or an orange segment instead.
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Thigh High Sexiness Trya new sexual position or technique.

May 14-20 Powerful Pecs Time  Shut OFF your cell phone during meals, on a
date, or out with friends to give the moment at hand your full attention.
May21-27 The Anti-Love Handle Battle Wear your hottest outfits all week...

you look good!

Enter Beach Body Bootcamp Sweepstakes
and you could Win a Spa certificate:

name

member no.

email

address

phone

X

| have read & agreed to the rules and regulations listed on the back.

O
Project: Foldable wallet card to keep track of schedule and personal progress in the Beach Body Bootcamp class. Inside and outside views. Bi\q
Client: Crunch Fitness.



